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Social post 2: Workflow automation showcase

 Streamline your business operations with automation! 

At [YOUR COMPANY], we've harnessed the power of workflow automations to drive efficiency and boost sales. Learn how we 

leverage automation tools with Nutshell to never miss a follow-up opportunity and optimize our sales process.


Discover how automation can transform your workflow and elevate your business performance. Shoutout to Nutshell for 

enabling us to achieve [INSERT SUCCESS METRICS]! 

[Start your free trial now]


#Automation #Efficiency #CRM #FreeTrial

Social post 3: Speed-to-lead benefits showcase

 Don't miss out on sales opportunities! Speed up your lead follow-up game with Nutshell! 

In today's fast-paced business environment, every minute counts when it comes to engaging new prospects. With Nutshell's 

robust features, you can ensure timely and personalized follow-ups that drive conversions and maximize sales opportunities.


Experience the impact of swift lead responses and seamless communication with Nutshell. Join us in transforming your sales 

strategy and unlocking [INSERT SUCCESS METRICS]. 

[Start your free trial now]


#SpeedToLead #SalesStrategy #CRM #FreeTrial

9. Host a webinar

Hosting a webinar offers an ideal opportunity to connect with your audience and showcase Nutshell’s value 

in a live and interactive setting. Through a webinar, you can highlight how Nutshell addresses your 

audience's challenges and walk them through actionable solutions, building trust.


ey webinar bene�ts

,resenting Nutshell’s capabilities in webinar format drives home the real�world impact of this ��� solution 

on contact management, productivity, and, ultimately, business growth. �n fact, the bene�ts of hosting a 

webinar to promote Nutshell are many and include


O Duilding credibility and trust with your audiencA

O 8ngaging with your prospects and customers directl>

O Highlighting Nutshell’s features and bene�ts in real lifA

O 8ncouraging your audience to take action immediately with a direct �T3

O 85tending your audience reach when others watch your webinar on demand

,artner ,rogram `uide R aV





10. Mention Nutshell in podcast episodes

Partners with an existing podcast can include mentions of Nutshell as a way to introduce their audience to 

this robust CRM tool. You can promote Nutshell and emphasize its many benefits to listeners, whether 

mentioning it during a discussion break or focusing on Nutshell as the primary topic of conversation.



Including your unique partner tracking link within the podcast episode description and show notes is always 

a good idea. That way, listeners can simply click or tap on the link to learn more about Nutshell. But don’t 

forget to mention where listeners can find these links during your podcast and encourage them to use them 

to find out more.


How your podcast could impact your Nutshell campaign

Podcasts continue to grow in popularity across the globe and now offer marketers a 

highly effective promotional channel. Leveraging your existing podcast audience could 

benefit you in the following ways:

Increasing your reach to listeners who are already engaged and trust your recommendations

Capitalizing on the relationship you’ve already built with your listeners, adding credibility to the 

products and services you recommend

Offering you the time and space to provide an in-depth explanation of what Nutshell is and how it can 

enhance efficiency and productivity for your listeners’ businesses

Keeping Nutshell top-of-mind when mentioned regularly in your podcast episodes, increasing the 

chances of your listeners opting for Nutshell when looking for a solid CRM solution

Sending listeners directly to Nutshell via your partner program links to ensure you earn a commission 

when listeners sign up with Nutshell

How to get the most from your Nutshell podcast mentions

Providing an authentic recommendation to your existing, engaged audience sounds simple enough, but 

there are a few things you can do to ensure you get your message across, such as:

Keeping it relevant: Combine Nutshell mentions with discussions related to CRM, sales, marketing, or 

overall business growth to ensure listeners interpret your promotion as natural and valuable.

Incorporating a clear CTA: Encourage your listeners to learn more about Nutshell by adding your 

affiliate link to the podcast description and notes, making it easy for them to take the next step.

Emphasizing real-world benefits: Focus on specific and meaningful Nutshell benefits that will help 

listeners overcome the obstacles their businesses face.

Avoiding a hard sell: Remember that your podcast is essentially an intimate conversation with an 

audience who trusts you, so ensure your Nutshell recommendation is sincere and aimed at providing 

them with value.
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Section 5: Brand guidelines

When sharing Nutshell’s logo and other brand assets on your site, these are some brand guidelines to 

follow. Read our  for more detailed information.Nutshell brand guidelines

Guidelines for using the Nutshell logo

The Nutshell logo consists of the Nutshell “logotype” and the “mark.” Together they form the “logo lockup” 

pictured below 

Logo lockup

Logotype Mark

There are four ways the logo can be displayed:

Primary: The preferred display option. This consists of the full “logo lockup” and is how we brand our 

company in 90% of our communications. This is the logo best used for introducing our brand and name.

Secondary: The mark is displayed on its own. You can use this in three circumstances�

� When the full logotype will not fit, such as in an icon or avatar�

� As a sign-off, such as in the bottom of a webpage�

� Communications and environments where our brand has already been established


Special Use 01: The mark is separated from the logotype.

Special Use 02: The logotype is used on its own. Reserved for very rare occasions


As a general rule when displaying the Nutshell logo, it is preferable to use the Primary display method.
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